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- Referring Source Source [Medium] Visits P/Visit G1/Visit $/Visits
- Geo Lacation € 1. (direct)(none)] 24,302 1.43 0.00% $0.00
- Geo Map Overlay
i 0/
- Network Location 6 2. google[organic] 2,327 1.46 0.00% $0.00
- Language € 3. msn[organic] 772 1.25 0.00% $0.00
- User-defined €3 4. discus.4specs.com[referral] 552 1.28 0.00% $0.00
-D i
oma.lns . 6 5. intranetportal.cannondesign.com[referral] 544 1.13 0.00% $0.00
Marketing Campaign Results
[ Search Engine Marketing 6 6.  yahoo[organic] 309 1.70 0.00% $0.00
» Content Optimization 6 7.  specs-online.com[referral] 176 1.44 0.00% $0.00
6 8. windowease.coml[referral] 121 1.12 0.00% $0.00
Date Range m €3 9. searchlorganic] 80 1.35 0.00% $0.00
6 10. scip.com[referral] 73 1.14 0.00% $0.00
view By [Defauli -] a €3 11. constructionweblinks.com[referral] 71 1.86 0.00% $0.00
4 2007 612. chiohd.com[referral] 64 1.23 0.00% $0.00
Jan Feb Mar Apr May Jun
Jul Aug Sep Oct Nov Dec 613. v3k2.blogfa.com[referral] 57 1.12 0.00% $0.00
s M T w T F S 614. google.com[referral] 49 1.59 0.00% $0.00
+ 1 2 3 4 5 6 7
+ 8 9 10 11 12 13 14 615. aol[organic] 44 1.45 0.00% $0.00
# 15 16 17 18 19 20 21 € 16. en.wikipedia.org[referral] 42 2.83 0.00% $0.00
+ 22 23 24 25 26 27 28
% 29 30 1 2 3 4 5 €3 17. fourspecs.com[referral] 40 1.45 0.00% $0.00
6 18. bsdsoftlink.com(referral] 36 1.39 0.00% $0.00
Prev <4 Month #¥ Next
6 19. apacad.org[referral] 32 1.38 0.00% $0.00
6 20. architecture.com[referral] 29 1.07 0.00% $0.00
6 21. databases.library.qut.edu.au[referral] 29 1.66 0.00% $0.00
€3 22. specguy.com[referral] 28 1.43 0.00% $0.00
6 23. asid.org[referral] 27 1.93 0.00% $0.00
6 24. hnd.usace.army.mil[referral] 25 1.24 0.00% $0.00
€3 25. companyweblreferral] 25 1.24 0.00% $0.00
Totals: 30,964 1.42 0 0

Help Information

Referring Source

How do visitors referred by different sources (such as search engine, newsletter, or referral site) compare with respect to number of visits, conversion
rate, and the average value of each visit?

Click the o button at the far left of any entry to view the data over time, to view to-date lifetime value, or to cross-segment this data.

To compare two date ranges, click the b icon on the Date Range title bar.

Each source is qualified by medium, in brackets, such as [referral]. Each medium is either one of the mediums with which you tagged referral links or
one of the following special cases:
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e [organic] indicates visitors referred by an unpaid search engine listing.

e [referral] indicates visitors referred by links which were not tagged with any campaign variables.

e [(not set)]indicates visitors referred by links which were tagged with campaign variables but for which the medium variable was not set.
e (direct)[(none)] indicates visitors who visited the site by typing the URL directly into their browser.

Visits is the number of visits referred by the source. P/Visit is pageviews divided by number of visits. G/Visit is number of goal conversions divided by
number of visits. T/Visits is number of e-commerce transactions divided by number of visits. $/Visit is revenue (from e-commerce) or goal value
divided by number of visits.
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