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times (very loyal) are indicated on the far right.

This graph tracks the number of visits by visitor frequency. The number of visits by visitors who never returned
(no loyalty) are indicated on the left of the histogram. The number of visits by visitors who returned over 200

Superimpose visitor loyalty with another date range by clicking the m icon on the Date Range title bar.

11/1/2006


http://www.4specs.com
http://www.4specs.com
https://www.google.com/analytics/home/report?rid=527003&scid=335773

